


Follow-up to the European Parliament non-legislative resolution on Financial literacy and the rise of finfluencers in the context of the Savings and Investments Union

1. Rapporteur : Lídia PEREIRA (EPP / PT)
1. References: 2025/2209(INI) / A10-0082/2026 / P10_TA(2026)0156
1. Date of adoption of the resolution: 30 April 2026
1. Competent Parliamentary Committee: Committee on Economic and Monetary Affairs (ECON)
1. Brief analysis / assessment of the resolution and requests made in it:
Throughout the resolution, the European Parliament shows a strong commitment to increase the levels of financial literacy amongst EU citizens, considering improving financial literacy to be a common effort and shared responsibility and encouraging Member States to take actions in several different areas to promote and measure financial literacy at national level. Parliament welcomes the Commission’s communication on a Financial Literacy Strategy for the EU and is broadly supportive of the proposed measures, underlining that such an important initiative must be followed up with concrete measures as soon as possible.
Additionally, Parliament calls on the Commission:
· to expand the Erasmus+ adult-learning actions, and the relevant strands of the Digital Europe Programme, to help Member States design financial literacy courses; 
· to include entrepreneurship in the scope of the strategy;
· to report, by the end of 2027, on the uptake and effectiveness of the Financial Literacy Strategy, proposing further action if deemed necessary and invites the Commission to present these findings to Parliament;
· to publish a progress report every three years, and/or a Eurobarometer survey on financial literacy;
· to link its financial literacy and cybersecurity strategies through coordinated public awareness campaigns;
· to explore, in a report to be presented to Parliament, the potential, risks and limitations of AI in promoting financial literacy and to carefully consider how to address the impact of AI, in this regard, and to mitigate the potential risks, including related to the use of personal data;
· to thoroughly evaluate the possibility of producing a comprehensive report, to identify the need and added value of possible targeted legislative initiatives to adapt and simplify essential legislation to the political objectives of enhancing financial, digital, data and media literacy; and
· to fully enforce the EU’s digital rules, notably the Digital Services Act, to ensure that online platforms fully live up to their responsibility to mitigate risks and protect consumers from online fraud and financial scams, including AI-generated deepfakes, as well as to strengthen their monitoring and early detection capabilities.
Furthermore, the Parliament
· proposes to create a voluntary pan-European network of stakeholders and competent authorities at both national and European level and urges the Commission to involve governmental agencies and national competent authorities in the Commission-organised workshops with financial literary practitioners;
· invites the Commission to maintain, expand and regularly update a searchable and accessible EU repository of EU and national financial education initiatives, together with the ESAs; and
· encourages the Commission to integrate national comparison schemes for Savings and Investment Accounts into an EU comparison mechanism.
Finally, the resolution places strong emphasis on the impact and responsibility of finfluencers and digitalisation for enhancing financial literacy, encouraging Member States to offer training to finfluencers on legal obligations and the basics of financial education and encouraging the Commission to explicitly cover finfluencers and platforms hosting financial content in the forthcoming European code of conduct. Parliament proposes that the Commission organise a pan-European summit involving among others, finfluencers and fintech representatives to discuss best practice for improving online financial literacy and calls on the Commission and governments of the Member States to work with finfluencers to produce informative, fact-based, responsible and engaging targeted media campaigns about the opportunities afforded by retail participation in financial markets, in order to build a culture of investment in the EU.
6. 	Response to requests and overview of actions taken, or intended to be taken, by the Commission
The Commission welcomes the Parliament’s clear support for the objectives and measures set out in the Financial Literacy Strategy for the EU and fully supports the Parliament’s call on Members States and others to take action to improve the levels of financial literacy in the EU. The Commission encourages Member States to make use of existing funding channels to promote financial literacy initiatives, including Erasmus+ to develop and provide educational resources to improve financial literacy and takes note of the call to expand Erasmus+ adult-learning actions and the relevant strands of the Digital Europe Programme as additional measures to support Member States in their efforts.
Regarding the Parliament’s call for including entrepreneurship in the Financial Literacy Strategy, the Commission recalls that this is the target of separate Commission workstreams, namely through the EntreComp, where the Commission promotes entrepreneurship education, including for underrepresented groups like women and youth. Additionally, practical experience and networking are promoted through the Erasmus for Young Entrepreneurs (EYE) and the Enterprise Europe Network.
The Commission takes note of the call for a searchable and accessible EU repository of financial education initiatives, noting that repositories of financial literacy initiatives have been/are currently being developed by the European Central Bank and the European supervisory authorities for initiatives taken by national competent authorities. Initiatives to set up repositories should balance its benefits with the costs of establishing and updating the database. The Commission’s Financial Literacy Strategy also commits to the development of a dedicated website that gives a comprehensive overview of the relevant EU funding channels for financial literacy. Regarding Savings and Investment Accounts (SIAs) and the suggestion to integrate national comparison schemes into an EU comparison mechanism, the Commission welcomes the support for the Commission Recommendation, although considers that a cross-border comparison mechanism would be of limited added value. As SIA-linked tax advantages are typically tied to a single Member State of tax-residency, the comparison of schemes is most relevant within the national context.
On monitoring progress, the Commission takes note of the request to report by the end of 2027 on the uptake and effectiveness of the Financial Literacy Strategy and will take this into consideration in the context of the mid-term review of the Savings and Investments Union Strategy. The Commission recognises the call to publish a progress report every three years, and/or a Eurobarometer survey on financial literacy, noting that it is indeed the intention of the Commission to conduct regular Eurobarometer surveys. 
The Commission further notes the proposal to create a pan-European network of stakeholders and competent authorities, along with the encouragement to involve governmental agencies and national authorities in Commission-organised workshops with financial literacy practitioners. The Commission’s initiative envisages workshops both with Member States in the context of the exchange of best practices and with stakeholders in the context of the network of financial literacy practitioners.
The Commission takes note of Parliament’s proposals on the role of finfluencers and digitalisation in financial literacy and acknowledges that it is important that finfluencers comply with existing financial promotion and consumer protection rules and have greater responsibility and accountability towards their audiences. It is important that finfluencers are made fully aware of the distinction between providing financial information and providing investment advice and the related regulatory constraints and responsibilities associated with the provision of investment services. The Commission takes note of the suggestion to explicitly cover finfluencers and platforms hosting financial content in the forthcoming European Code of Conduct under the Financial Literacy Strategy but points to the fact that the Code of Conduct will remain a voluntary framework. The Commission will facilitate the development of the code but will not adopt it. It will be up to Member States to include it in their national strategies and for stakeholders to abide by it. The Commission takes note of the Parliament’s proposals to organise further occasions for involvement of finfluencers and other stakeholders and notes that its engagement with those stakeholders in the context of the Financial Literacy Strategy and EU-wide awareness raising campaign may indeed cover some of the initiatives proposed.
Furthermore, the Commission notes the call for linking the financial literacy and cybersecurity strategies through coordinated public awareness campaigns. It also takes note of the request to the Commission to explore, in a report to Parliament, the potential, risks, and limitations of artificial intelligence in promoting financial literacy, as well as of the call to fully enforce the EU’s digital rules, notably the Digital Services Act, and strengthen monitoring and early detection capabilities to protect against online fraud and financial scams. The Commission is strongly committed to fostering resilience against frauds and scams, including online, which will be a key focus of the awareness-raising campaign the Commission envisions in its Financial Literacy Strategy. Regarding the Digital Services Act, the Commission is fully committed to enforcing the Act and has already taken actions in the field of financial scams against several companies.
Finally, the Commission takes note of the Parliament’s call for evaluating the possibility of producing a comprehensive report to identify the need and added value of possible targeted legislative initiatives to adapt and simplify essential legislation to enhance financial, digital, data and media literacy.



